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Golden Graphics

OUR STORY

\ Golden Graphics began as a socidl
media page for animations in 2020 and
quickly evolved into a multifaceted
business. It now undertakes projects like
short fims, podcasts, and new art
mediums, and is planning o open an
online shop to share its work widely.

" FOUNDER

Nat Ocello (They/Them), a non-binary artist, is a passionate and curious individual. With
a love for learning and frying new things, Nat has figured out a way o put their style
iNfo anything the world has fo offer. They live and breathe art every day, making sure

they are constantly creating. Nat views experimentation as a chalenge and learning
opportunity and the sole reason Golden Graphics exists. They use it as an outlet to
share therr perspective and learn something new every day.

About OL

MISSION

Our mission is to make people smie and
laugh at the silly things life has o offer. In
fimes when it feels as though nothing is
going right, you can always count on art
to provide new perspectives and,

nopefully, brighten your day.
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PRIMARY LOGO

The primary logo is a wordmark for easy recognition and is paired with illustrated stars
surrounding It fo capfure the high energy this brand offers through its art. Traditionally, the

orimary logo should be used with the bright purple backdrop, but depending on the location
where the 10go is placed, no backdrop might be a betfter option.,
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No background can be less distracting
and offers more versatile ways fo use the
primary logo. Check out the next page to

see the varying usages.

A purple background adds
personality and complements the
piNk fext, making it stand out,
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USAGE

The best time to use the
isoloted wordmark is on
physical tems ke hats,
packaging, or apparel, except
for business cards (see page
23). In contrast, the wordmark
with a purple backgrouna
works well on mobile devices,
as the color can fill the entire
m screen without harsh cutoffs.
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BLACK VERSION WHITE VERSION

Our primary logo is the main identiflier of this brand. The vibrant colors allow us to showcase
our personality, but a black and white variation of the primary logo strengthens the brand’s
visuadl identity. It puts the design to the frue tfest of brand recognition without relying on colors.
Notice how the wordmark always has a drop shadow in all variations; this is to emphasize
our mission fo make everytning pop!
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ANIMATED LOGO eonmmcemmmmmmssesinses

1. Blank, Dark Grey

/. Bounce off, 5. "R" & "C" bounce 6. Background change,

transform to color to side toward "G" & 'S"  stars pop up, light gleam
over text
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PRIMARY LOGO
VARIATION

Since the primary logo does
not need a vertical variation,
we have provided a variont
with addifional graphic
elements 1o encompass the
unigue style Golden
Graphics has fo offer.
Maintaining consistency with
our core values and
mission, we chose bright
colors and created d
modern, yet 90s-nostalgic
aesthetic for this variation.
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SECONDARY LOGO

Our secondary logo incorporates the sfrongest design elements from the primary logo and
simplifies them. This secondary version, also known as a submark, is ufiized when the ful
l0go isn't sutapble for the environment in which it needs o be placed. For instance, it can be
optimized for smaller screens, such as social media profile pictures.

STRONGEST ELEMENTS

Golden Graphics has a few

Vibrant Caolors, unique and easily identifiable
éﬂmgrgﬁl%g from  dasign elements. One of them is
the caftchy name, "Golden

Graphics.” It not only has

Drop Shadow alliteration but also tells you
everything you need to know

— @ﬂg%réﬁ;?grgreom apout the rand right off the bat.
/ Second, the bright colors will

cafch anyone's attention. Third,
the added sparkles give it that fun

Sparkles | e
flair Golden Graphics is all about.
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SECONDARY LOGO VARIATIONS

The codl part of having a secondary logo is the ability fo play with colors and variations. This is not as
common Wwith primary 1ogos, unless it's a block and white version because you want fo remain
consistent with your brand identity. Below are color variations using our color palette (seen on pages
18-17).

sSometimes, submarks
need to be in a square
setting. We have
provided an example
to the right. Simply
replace the purple
background with any
of the colors seen
apbove,
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USAGE —

AS mentfioned before, the best
fime to use the submark, or
secondary logo, is when
space is Imited, such as social
media profile pictures. Here

are additional examples of

where you could use the ﬁ\
secondary logo.
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MINIMUM LOGO SIZES

Below are suggested minimum 1ogo sizes, infended fo preserve the readabillity and quality of the logo.
Since the logo is vector-based, you can scale it as large as needed without losing any details. We
would advise you to keep the "GG" in vibrant pink because it is a key element of the brand identity.

PRIMARY LOGO

Width: 232 px, Height: 14 px

Width: 365 px, Height: 164 px

SECONDARY LOGO

d

J Width: 82 px, Height: 82 px

Width: 163 px, Height: 163 px
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PRIMARY COLORS

hese colors have been chosen o e your first choice in colors, as they represent who and
what Golden Graphics stands for. These colors will spark joy and brighten someone’'s day, just
ke the art produced by this company.

ROYAL
VIOLET

HEX: #4C24C3 HEX: #000000 HEX: #F1FBF6
RGB: 76 36 185 RGB: 000 RGB: 241 246 246
CMYK: 80 86 O O CMYK:00O0DO0 CMYK: 5120
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SECONDARY COLORS

These colors are picked to complement the primary colors. They can be used as accents or
paAirngs. The secondary colors chosen emphasize the fun atmosphere our brand has to offer,

COTTON SUNSHINE
CANDY YELLOW

HEX: «FFB4EE HEX: #FOE258 HEX: #66BDDA Hex: #CEF460
RGB: 255 180 238 RGB: 249 226 88 RGB: 102 189 218 RGB: 206 244 96
CMYK: 13700 CMYK: 356920 CMYK: 84 230 CMYK: 28 0 84 O
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COLOR COMBINATIONS wmesmsmmmsemasmsmsns

18

Always pair light with dark or
vice versa. Never pair lignt with
ight or dark with dark; it will
disrupt readability,
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PRIMARY FONT

This is the main font choice that will draw the most attention. It should be used for headers,
titles, or anything you want the viewers to see first.

“LEMON DAYS”

Regular

BCDEFGHIV
MNOPQRST
VWXYZ
1234567890

A K
L U

20
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SECONDARY FONT

This is a great pairing with the primary font and should e used for the more detailed text. It
doesn’t take away from the fitle but is easy to read.

"Walkway”

Bold

Aa Bb Cc Dd Ee Ff Gg Hh li J Kk LI Mm Nn Oo Pp Qo
Rr Ss Tt Uu VW Ww XX Yy Zz
12345678390

"Walkway”

Semi-Bold

Aa Bb Cc Dd Ee Ff Gg Hnh I Jj Kk LI Mm Nn Oo Pp Qg
Rr Ss 11 Uu Vv Ww XX Yy /Z
123456 /8390

2
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NAT OCELLO

You briefly met Nat on the about page, but get ready to see them in cartoon form! Nat
has always said they feel ke a real-life cartoon character, so who would be better 1o
represent Golden Graphics than a carfoon version of the founder themselves

EFvery package sent by Golden Graphics
is accompanied by a personalized note
with an illustrated thank you on the back,
along with a business card. Both cards
are the same size for consistencuy.
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ACCENTS

ou can use the lllustrated doodle lines and sparkles as accent marks fo add personality and
iNnferest to your wepbsite, social media posts, personalized cards, and morel Golden Graphics is
kKnown for its cartoony sfyle, and to maintain consistency, sprinkle them in where necessary.
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KEY POINTS

1. Mission: Keep If fun, make people smie, and
offer new perspectives on how 1o see the world
N a lighthearted, carfoony way.

2. Keep the brand identity consistent with the
Usage of brignt colors, fun hand-drawn accent
ines and sparkles, and unigue designs that
align with Golden Graphics' core values.

3. Be authentic with your clients, branding, ano
oroducts. If's fime to Infroduce new and exciting
things o the world!
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THANK YOU!

Thank you to everyone who has supported Golden
Graphics by buyng our art, sharing on your socials,
and faking the fime 1o look at what we've got for you!

Keep up the hard work!

SOCIALS

instagram: @Golden.Graphics_
Website: Goldengraphics.studio
Emnail: Natocello22@gmail.com




